www.ofil.com.ng




ORIENTAL FOOD INDUSTRY LIMITED

...an emerging story




W
L
s
W
==
o
o
o

The Message From The Chairman - 03

Who We Are? - 04

Our Pedigree At A Glance - 09

Our Philosophy - 14

Meet Our Brands - 21

How It All Began? - 06
Why We Came? -12
Positioned for Efficiency -19
What You Benefit? - 29
Interesting Facts About OFIL -37

How Our Products Come? - 34

We Want To Meet You -39



The Message from the Chairman

OFIL is offering a Healthy Deal!

Cominginto the Nigerian space marked an interesting turn in our journey. In line with pre-arrival
assessment and studies, our projections and expectations continue to follow through. Suffice it
to say that OFIL has found another home in this land and as the creatures of habit that we are, we
are committed to bringing all of ourideals and resources to the table in this budding partnership.

Our goal here is clear - to deliver healthy nourishment to the people as stakeholders in a bright
future filled with potential. The modus operandi we are deploying is the same one we operate
throughout the different regions of the world we serve in: A knowledge-based efficient system
driven by our values of Integrity, Commitment, Inclusiveness, Innovation and a Love for Family.

OFILis hereto....

L U N A

Exciting times ahead!
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ORIENTAL FOOD INDUSTRY LIMITED

A TRUE BELIEVER OF THE
NIGERIAN & ULTIMATELY
AFRICAN FUTURE AND
CONSEQUENTLY A PROUD
INVESTOR IN THE HEALTH
AND WELLNESS OF THE
GREAT PEOPLE OF THE LAND

HOME
" LUNA

MILK

WE ARE

O
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A REAL FAST GROWING FOOD
MANUFACTURING COMPANY
IN NIGERIA, WHOSE PRIMARY
OBJECTIVE IS MANUFACTURING
HIGH QUALITY PRODUCTS THAT
ARE RESPONSIVE TO THE NEEDS
OF OUR CHERISHED CONSUMERS

GLOBAL BY NATURE
NIGERIAN AT HEART

AT THE HEART OF OFIL IS YOU!

CONSUMER CENTRIC
SOCIALLY RESPONSIBLE
MISSION FOCUSED

POPULAR MILK WITH MANY MORE IN THE OFFING, PROUDLY SUPPORTING NAIJA
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OUR PARENT COMPANY

In 1989, the National Food Industries Company [NFIC) was founded with its headquarter in Saudi Arabia. It is
considered the largest integrated food factory in the Middle East with sophisticated modern facilities, involved in
the processing and packaging of a wide variety of canned products such as milk powder, condensed milk, fresh
cream, tomato paste, iced coffee, peanut butter, beans and pulses and various types of cheese.

NFIC markets its products across markets in the Middle East, North and West African countries, select European
countriesand Latin America.

Multiple-award winning NFIC maintains an absolute commitment to the highest possible standards at the core of
its businesses and subsidiaries, among whichis OFIL.
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www.luna.com.sa
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Established in 1989 and started commercial production in 1993.

Our portfolio includes processing and packaging of a wide variety of canned products.
Incorporated a subsidiary company in Nigeria, OFIL

Milk Powder in Tomato paste in cans Peanut Butter in jars
cans and sachets and in tetra packs and in PET bottles

Foul Medames Evaporated Milk Sterilized Cream CEENTS
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2003

OFIL was incorporated in 2003.
Wil Construction commenced in 2012.
§\\ W Commercial operations commenced in 2016.
Our flagship brands include:
Luna Full Cream Milk and Popular Filled Milk.
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OFIL's entry into Nigeria was a result of a critical and thorough :
assessment of the need to provide a readily available, accessible Ue are not here to milk

and affordable source of good nutrition to every Nigerian,
irrespective of their economic base.

The need to promote better health and well-being was paramount,
we are here as

and the understanding that a healthy Nigeria is good for the future
of Africa and the world propelled the huge investment to provide a t k h Id
product that would slowly, but surely, contribute significantly to S a e O erS

providing better nutrition and well-being for Nigerians.

The strategic outcome of our investment in Nigeria is a healthier
people.
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Our & 3
Mission - }Z
|

To provide premium quality, creamy and nourishing food products

at affordable price points, availing increasing numbers of Nigerians
access to improved nutrition which is an important basis for better
health and well-being.

O
J
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Better Nutrition = Better Health Better Future
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Our Vision

The global challenges of 21st century-living go way
above and beyond grappling with provision of the basic

needs of food, shelter and clothing. For an emerging
economy like Nigeria to compete and play on this big
global stage, a good and healthy populace is
paramount. "

. ) . |
We see the“
We see 200 million possibilities, 200 million times the
potential of translating the doggedness of the bl IC tU re
Nigerian spirit into a whole lot of big wins and many
firsts on the world stage. Hence, we want a spot in the
Iove Lwe see...

i futur l beckons

Nigerian success story and are committed to providing
good quality nutrition that is within reach of many
Nigerians, ensuring improved health and wellbeing as
they attempt to take their place in the world.
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At Our Core

From the richness of our heritage, we embody Integrity

Upon the strength of our convictions, we stay Committed

On a quest to always give the best, we remain Innovative
As a leader in service, we practice Inclusiveness

Through family we became, we are Family-Oriented

OUR PHILOSOPHY | 17
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The OFIL state-of-the-art plant is spread over 24 hectares of
land located in Ibadan, Oyo State. We operate our own can -
manufacturing plant to package our products. Our set-up is
constantly being upgraded for efficiency and in line with the best
global practices in the industry we operate in. We operate a top-
quality production process featuring:

+ GMP certified plant

+ Fullyautomated plant

« Equippedwith double pasteurization unit

» Double homogenization to achieve efficient breakdown of fat
globules to avoid fat separation

« Improved Sterilization parameters

» Unique product coding system showing day, month and year

» Stringent quality controlnorms

« Supervised by top technicians, food technicians and an all-
round quality assurance team

Our plant capacity is built to cater to the demand from the entire
West Africa with complete statutory adherence as per the
country’'s regulatory body.

Our commitment is to our consumers, and we galvanize and

optimize all available resources to produce the best quality
products that meetand surpass their expectations.
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OFILs first local production from our hi-tech, ultramodern ®

plantin Nigeria started in July 2015. VOlume Of mﬂk
@

One critical element in building good, holistic health is the consum tlo

consumption of milk. Global consumption of milk is a huge

feature of world economies, especially in large populations ®

in Nigeria:
)

Nigeria is the leader in milk consumption in Africa, with an
estimated potential volume of 1.45 billion liters and 1.3

million tonnes of milk products. e ! “ B"_L"]N
® t’ LITERS

In this light, we started off with two flagship brands under

N

the dairy category - Luna Full Cream Milk and Popular
Filled Milk. Presently, we have added to our growing brand @ M"_L'UN TUNNES
portfolio the Luna Filled Creamer Milk and Tomato Paste. = & UF MILK

® ) rronucTs
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Unleash the power of milk and tomatoes
combined with multiple nutrients and packed
full with awesome goodness, with every drop of
LUNA FULL CREAM MILK, POPULAR FILLED MILK,
LUNA FILLED CREAMER MILK AND LUNA TOMATO PASTE.

MEET OUR BRANDS | 23



Olreat yc ur taste ! uds

full-cream
delicious _z

| g
Luna has become a household name, a
distinguished brand, much sought after h S
and offering everyone access to pure, 400g
S healthy, nourishing milk. Children have - 25009
F 4 grown to love Luna, so have women and
Q.’, the whole family. _— TIN:
, M 410
| Our full cream powder is made from \_J 1603
éwc- cow's milk and contains 28 vitamins and
o minerals. Delicious Luna Milk provides
, va'ﬁaﬁ;ﬂf? the entire family with proteins that ensure SACHET:
[ MILKZ proper functioning of the body and 12g

essential vitamins and minerals needed

Love Juna, Love Life forastrongand healthy life.



~ What's more
important than

%

Our filled milk option contains skimmed milk, vegetable
fat with essential milk vitamins (A, D3, B1, B2, B3, Bé)
and minerals required for strong and healthy growth.

Popular Filled Milk also has low cholesterol content and
high nutritional value. It is rich and delicious in taste
when added to tea, coffee, cereals, pap orany dish made
with milk.

POUCH: TIN: 410g SACHET:
380g 160g 129

Be Healthy. Be Popular



















































